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WHERE WE ARE TODAY
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WHERE WE ARE TODAY

CHAMPION PRODUCT
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OUR CHALLENGE IN PHASE 2
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CREATIVITY IN MOTION.



CONCEPT STORY

CREATIVITY IN MOTION.

ANERFEOH, TFAET,
ZZlE. AEEAYOHTED IYZE B = TEHYFET,

Fht=b L., Z<OEAMGEMZELT,
HEAFOBEIC.HLLWXEZRETTEEL

ZLT. ENEFSIEDDIEELBEONTNET,

IFAET7IZIZ. 2D IKYDDNALERA EZITHEANTLND,
HLWEUZEEAHLE-WLWEWLSIERARN TN,

ZZ10FE,. 7IIVATHRLEARLEE®D .. HLOBREEAIRFYET,

Creativity in Motion.
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Ethiopian Sheep Leather
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Current Consumer Beliefs towards Leather

Currently, consumers believe that...
Leather is Heavy.
~ Leather is Hard.
~Leather is Wild.
~Leather is Cold.
~Leather is Restrictes
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The Potential of Ethiopian Sheep Lga __ ‘




Brand Concept
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ETHIOPIAN

HIGHLAND
LEATHER

The Highest Quality Sheep Leather
from the Highlands of Ethiopia
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BRAND BOOK
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for more information,

VAN
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www.ethiopiancreation.com
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